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Beginning of 2022: « look for unpredictable variables »
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Predictable ???
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The point with predictions:

“L’avenir est un long passé”

© Manau 1998
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Speaking about the past…

2022 as forecast 2022 actual
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Western Europe +4,1%

+4.9% in the region EMEA 
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OK, what about Belgium ?
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In context, what the experts say about 2023

Consumer price 
index: +5,7%
[2022: +9,6%] 

Private consumption: 
+0,7%

[2022: +4,2%] 

Employment: +39,000

[2022: +100,000]

GDP: +0,5%

[2022: +2,6%] 
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Media & adspend far more volatile than the economy

60

80

100

120

140

160

180

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Index GDP, private final consumption & paid media value (2013=100)

Consumption GDP Media value (WARC data)

Sources: Statbel, WARC



2023 The Year Ahead

estimates for Belgium
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Optimistic (outdated ?) view on 2023

Consistent dichotomy online (+15%) 
vs offline (+4%)

-2%
+8%
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A more granular view: media invest 2023
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A more personal view

Max +4% in 2023 vs 2022

Meaning a recession in constant
(media inflation forecast ±7%)

Possibly less for Belgian media: 
growth goes to digital, with >60% 
of it going to GAFAM…
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& rather below the radar…

Retail media
WARC “Retail media Investment is forecast to 
become more valuable than linear TV by 2025” 

Gaming & esports
Playing games: 40’/day in 2022 (GWI 16-64)

Influencers
Emarketer “Spend on influencer marketing 
will grow 23.4% in 2023” [Global]
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Likely to happen

Unlikely to happen

Increase of digital in adspend

Promotional comms flourishing

« ROI » as buzzword/obsession

Digital more frequently
outside GAFAM

Cross media in action
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& just for the joke… or maybe this is serious ??
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Adspend predictions 2023

What do YOU think it will be ?


