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SHARE OF SEARCH
MODULE EXPLANATION

Media spend and SoS, a love story

• 15 killer graphs 

• ESOV vs SOS:  Quadrant analysis to 
indicate brand’s position

• SOV vs SOS: Evolution over time



MEDIA MIX MODELLING
MODULE EXPLANATION

Measuring the impact of media

• Contribution of each channel to searches

• Regression model 

• Seasonality

• Adstock

• Standardised



PREDICTIVE SCENARIO PLANNING
MODULE EXPLANATION

Predicting search effects

• Modeling techniques to predict searches

• Predictive variables:  media investments and 
control variables

• Allows to determine budgets



SO MUCH MORE 
TO COME

• Keyword clustering with GPT-
integration

• Interactive dashboard interface 
with Phyton

• Holistic experience measurement
with Effects Tracking-integration

• Projects beyond borders with
PGNL
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