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The challenge

High fuel prices
Inflation
Low cost aviation
Climate crisis
Post covid impact

This context intensify the 
difficulty to make people 
purchasing a Brussels Airlines 
ticket.

What if we could understand the reason WHY 
people choose another company than Brussels 
Airlines in order to adapt our campaigns and 

reduce the potential barriers?
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The spinning dancer experiment
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Clockwise direction



Internal

Counterclockwise direction
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This is a bistable ambiguous stimuli

We live in a WORLD 

mainly composed of  

Multistable ambigious stimuli 
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Humanity has evolved, but our brain is still reasoning like our 
ancestors

ü Human beings think and reflect irrationally.

ü We all see the world differently, depending 
on our map of the world.
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To create a behaviour we have to reduce frictions

Friction 1

Additional cost for luggage

Friction 2

Fear of the economic instability, 
fear of strikes, covid 

cancellations,…
Loss Aversion 

the power of Free Bandwagon effect
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We integrated this 2 nudges in an A/B test to evaluate their efficiency

Loss aversion Bandwagon effectClassic message

A B C

GEKOZEN DOOR 
3.5 MILJOEN 
REIZIGERS IN 2021
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To measure the nudges impact, we ran an A/B test with a strong protocol
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Sufficient impressions 
volume for an eligible 

test

No algorithm or A.I that 
optimizes the campaign

One audience, one 
creative
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Impressive results validating our hypothesis 
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Media 
knowledges

Researches
Data 

analytics 
expertise

Why us ?

By using a behavioural science 
approach we succeed to impact 
positively the communication of 

Brussels Airlines offering, increasing 
their conversions. 


