





The challenge

new generation of
snackers

as the
‘irresistible goodness’ snack
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X Hard-to-reach cudience
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X Overloaded by ads
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X Limited budget available






X
generate impact
catching their attention

X reach
affinity




1. Big impact through big attention
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2. INTERCEPTION
MOMENTS

What lifehackers are doing in
their daily routine, and how to
intercept them ?

Intercept the lifehackers when
they think of buying snacks,
when they buy snacks or when
they use to eat snacks.
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Woke up Healthy Breakfast Eating out with friends
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Watching video content

Going for a run Commuting to work
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Intercept Audience at the heart of their passions
=>» Focus on repetition

* Non-skippable formats to boost brand exposure and * Mass awareness in relevant and urban context

memorization in short amount of time * Intercept audience when they are listening to music

* Addition of different channels to get incremental reach * Balancing communication by alternate FB /IG and TT / SC to

o reach youngsters
* Priority for full (CPV) and qualitative views

* Drive engagement with premium formats and amplify content
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Salty Snack Buyers Health &
Sports Affinity
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x Best-in-class audience and media strategy
corresponding to the client needs

X Right time at the right place with the right
message

X Balance hetween reach and consideration
thanks to a powerful 2-layers approach

x Very positive results proving the approach
was well-executed at a tactical level







