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INCREMENTALITY EXPERIMENT

VISITATION LIFT MEASUREMENT WITHIN
GOOGLE CAMPAIGN MANAGER
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THE HOLY TRIANGLE
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INCREMENTALTY MEASUREMENT OR LIFT

IS A CONTROLLED EXPERIMENT DIFFERENCE IN OUTCOME

WHERE THE TARGET POPULATION METRIC BETWEEN THE

IS SPLIT INTO TWO: TEST AND CONTROL
GROUP IS THE

TEST GROUP : AD IS SHOWN INCREMENTALITY OF THE

CONTROL GROUP : AD NOT SHOWN CAMPAIGN
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TRANSPOSING A VALIDATE METHODOLOGY
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SET-UP 4 SUCCESS

‘\ ™ theTradeDesk

Google Ads r Dlsp|ay & Video 360
sxandr
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Google adsoguare

Campaign Manager

Campaigns bought multi- DSP with Adsquare sends visitations
campaign tracking in Google CM data to Google
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Algorithmic Attribution

Visitation data are Visits attributed to Data are collected and Proprietary Conversion

matched on user level campaigns using Google’s processed within Ads Lift methodology
in Google environment attribution models Data Hub applied on visitations
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THE DIFFERENT PHASES
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VALIDATED VIA MMM TECHNIQUES
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DEEP DIVES VIA EXPERIMENTAL DESIGN

Share and origin of visitation compared to impression share
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AN EMEA-FIRST ANALYTICS EXPERIMENT

This approach IS @ real innovation In the EMEA region

Kévan Abdoli
General Manage“ERIEA3E




