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THE CENTRAL IDEA
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A CENTRALISED VIEW OF 
THE VISITATION UPLIFT 

OF MULTI-DSP DIGITAL CAMPAIGNS 
VIA AN INCREMENTALITY 

EXPERIMENT





THE HOLY TRIANGLE
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INCREMENTALTY MEASUREMENT OR LIFT
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TRANSPOSING A VALIDATE METHODOLOGY
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SET-UP 4 SUCCESS
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THE DIFFERENT PHASES
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VALIDATED VIA MMM TECHNIQUES
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DEEP DIVES VIA EXPERIMENTAL DESIGN

11



A   MAZE …ING
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