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We connect brands with consumers in a safe, digital ecosystem 

Safety 
We want to eliminate the risk of 

showing ads around brand unsafe 
content and offer a safe local 

advertising context. 

Identity 
Changes in the ecosystem make it 
harder to identify the right user. We 
designed our own solutions to help 

leverage first party data  

Impact 
We want to offer specifically 

designed advertising formats to 
increased performance and 

generate true impact.

Trust 
We want to offer a transparent supply 

chain as a response to the existing 
lack of trust in the ecosystem.  



Match, reach, exclude & 
lookalikes

Brand safe/suitable high-
quality content 
environment

What’s in it 
for the 

advertiser

Brand safe local content 
combined with massive reach

Unique First Party Data

Engaging and Impactful 
formats 

Direct self-service access 

An interconnected ecosystem of: 

All without additional costs 



Safety 

Major Reach 
72% unique reach BE

Premium & Risk Free 
High-Quality, Brand safe, 

Privacy-first

Our trusted media brands



Moving from Brand Safety

Avoiding content that is inappropriate for 
advertising regardless of the brand

Brand Suitability 

Avoiding content that is not aligned with a brand’s 
advertising guidelines, but may be appropriate for 

another brand 

to

Safety  
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No 
Risk

Low 
Risk

Medium 
Risk

High 
Risk

Adult & Sexual content

Arms & Ammunition

Crime & Harmful acts

Death & Injury

Online Piracy

Hate Speech

Obscenity and Profanity

Illegal Drugs/Tobacco/Alcohol

Spam or Harmful content

Terrorism

Sensitive Social Issues

Every article is rated per GARM category and data is made 
available for the ad server

No 
Risk

Low 
Risk

Medium 
Risk

High 
Risk

Adult & Sexual content

Arms & Ammunition

Crime & Harmful acts

Death & Injury

Online Piracy

Hate Speech

Obscenity and Profanity

Illegal Drugs/Tobacco/Alcohol

Spam or Harmful content

Terrorism

Sensitive Social Issues

Journalist publishes article on the 
Trusted Web

DPG AI immediately scans  
article context and semantics

Safety  

Brand suitability

Real-time
Includes in-app & 

subscriber 
content

Cookieless



Identity
Our DPG Media Online ID

  

Reading 
Viewing 
Listening 
Gaming

Account data 
Subscriber data 
Panel/survey data

Comparison data 
Intent data 
Online services data 
“Verticals” data 
Shop data

Aggregated third 
party data

Location 
data

Ad server 
data 

Female
Healthy cooking

Home location: 
Ninove

Work location: 
Vilvoorde

Weekend location: 
Nieuwpoort

Age 35

Energy switch 
intent

Bathroom 
renovation intent

Crypto

Showbizz

Soaps

Q Running

VTM Nieuws

Bingewatcher

Gardening

Business  
travel

Account 
manager

Exposed ads

Clicked ads

Cruise 
lover

Married, no 
kids

Ice skating

 User profile 
DPG Media Online ID

Account ID 
Browser  ID 
MAID

Email 
Address 
Phone

0% alcohol

Wintersporter



Identity
Datalab, easy to use yet powerful

Ready for the cookieless 
future, built on first party 

data & free of third party 
identifiers

Discover valuable new 
audience insights that can 

inform media and 
targeting strategies

Build your own custom 
audiences on DPG signals 
and CRM data & activate 
across the DPG network

Free to use without tech 
fees or data top-ups, 
regardless of audience 
created



Impact
Seamless ads 

Carrousel Video S Video LImage s Image L

Can all be built inside Ad Manager



Trust
The advantages of DPG Ad Manager

Benefit from a streamlined, 
transparent, risk-free and 

sustainable digital supply chain 
and maximize Working Media 

up to 100% 

Apply scalable and advanced 
First-Party Targeting and achieve 

100% addressability now and in 
the future.

Exclusive self-service access to 
Seamless Ads, with 5x better 
performance than standard IAB 
formats. Easy to set up via the 
built-in Ad Studio

Set up a highly targeted, 
auto-optimized and brand 
safe campaign in minutes, 
with a 30% faster setup than 
leading platforms 

Impact

Direct access
Simplicity 

Addressability



Trusted Web Interconnection



Case Study - A.S.Adventure

Viewability +8%
vCPM -21%

CTR +26%
CPC -57%
# Clicks +55%

Fase 2 - Engagement

CPM -19%
CTR +11%
CPC -30%

OVERALLFase 1 - Viewability

1. Uploaded CRM Databases 
2. Created CRM Lookalike 
3. Created custom audience 

based on 1P DPG Data

Audience A/B Split Test

Our high 
expectations were 
met with excellent 

results. The 
platform is now a 
regular part of our 

media mix   
Yannick Degand, Display & Social Advertising Lead 

“

“VS

Audience Activation

RESULTS 



Scaled: Reaching the 

majority of internet users.

 Premium: Quality content 

across all apps & sites 

Future Proof: User Consented 

First Party identity and 

measurement

Risk Free: Brand safe &  

performant advertising



Thank you for your consideration!


