
AMMA’S 
Best use of  

native & content 

Hello jury!
Thanks for the nomination!





Sint brand in  
Flanders

#1



But this is a new challenge every year
We had to reinvent ourselves to maintain 

the #1 position
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Campaign targets



Bol has a strong basis to 
start from



Enjoy a magical Sinterklaas period together



I want Sinterklaas to 
see me, ánd that he 
knows what I want 
the most this year. 

In addition to the right 
gift, I also want to give 

my child a magical 
time. 

Insight

Insight
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Launch 
Big Toys 

Book

Autumn 
holiday

Sint 
entrance Shoe and wishlist moments Sinterklaas 

eve

Kids Parents

Visibility for 2 months on all relevant moments 

Launch 
Sint 

movies



YouTube 
creators

Donald 
Duck
x bol

New magical initiatives Kids

De Club van Sinterklaas
x bol



Increase magic for parents with 
partnerships

Influencers

Branded 
Content 

Ouders



Results



Significant increase 
on primary brand 

KPIs 

Increase KPIs Big 
Playbook app 

among kids and 
parents

 

Even +120% in number of 
digital  wishlists compared to 

2022





Why does this case 
deserves to win the 

AMMA award for ‘best 
use of native content’?  



We have succeeded in creating a 
consistent and integrated 360 

campaign with the most engagement 
we ever had among kids & parents!



Thank you!


