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Cristal doubles reach thanks
to data-optimised targeting
across TV and online
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Ist party data of
Ads & Data B ITIITUINIE LAY

media

Ads & Data

pProg€imus telenet




Account & behavioural consent
at Ads & Data level
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Account & behavioural consent
at Ads & Data level
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Database matching

Via Data Clean Room*
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Why this case deserves an AMMA?

Data-optimised Important reach
: Cross-platform
total video on younger .
. . deduplicated reach
approach audiences via TV
st
Slahe . New ecosystem : paty el
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Questions?
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