IMPROVE LOW WASTE MEDIA
PLANNING






https://www.youtube.com/watch?v=TJtHa8Iob-E

Les emmerdes, ¢a vole toujours en escadrille.
Jacques Chirac

* Huge energy crisis
* Gas perception decline due to renewables and heat pump advocacy.
* Negative gas image complicates integration into zero carbon strategies like ENGIE's.
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Les emmerdes, ¢a vole toujours en escadrille.
Jacques Chirac




Strategic approach
Being top of mind for the most valuable client, with the highest potential chance of converting to a lead for the right product

e B\ - B
1.The High Life Cross referenced with hist.
2.The industrial Life leads & conv. data

3.The Metropolitans = ldent. of highest potential
ROI

remmmmn Dividuals (Insights)

\ Mosaic Belgium Cross matching with
(Insights) regional data ENGIE Data

>Conv_| Qualified | >C Sale | Lead>Sale conv |
Mosaic_|Description ... | . %ofMosaic | S%inPublic | Delta 1.451 360 12,8%
D [Comfortable Middle Class 12,5% 16,39% -3,86%|Under represented 50,3% | 1.983 453 11,5%
G Small town & urban periph. 14,7% 15,74% -1,08%| 1 50,2% | 1.633 436
E Rural Life 8,0% 13,73% Under represented S2i0%; 60+ e gy
H  |Metropolitans 16,8% 12,80% Over represented 42:4% a4 & 8.5%
44,9% | 1538 327 9,5%
F Industrial Life 16,8% 12,62% Over represented 41,6% 946 278 12,2%
B |Affluent Residences 11,1% 12,02% -0,97%| 39,6% 1.149 275 9,5%
C |urban sateliites 8,5% 9,17% -0,64%) 3920 | 343 74 8,5%
A [The High Life 11,5% 7,54% Over represented 38,4% 108 10,2% 11 3,9%
485 28
| 3252 | 50,2% 1633 26,7% 436 F
12178 | 44,6% 5428 24,0% | 1304 10,7%
7835 45,0% 3523 20,2% 710 9,1%
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Strategic approach
Being top of mind for the most valuable client, with the highest potential chance of converting to a lead for the right product

Space & ENGIE Data 4

FUTURE

Channel mix analysis on leads & sales. NEAR

- highest quality lead inflow :
combination of owned channels and Consumer funnel

increasing the search volume
\- J

-

L=2d [Quaified| Lead>  Sale | Qualied > | Lead> | S6toml % total

lead | Qualified Sale Sale leads  sales
Pirect SR 5% B.2% 120 221% 5.04% 6£90%
5~ Bing 25 126 ©0% 2 | 23%% 7% | 132%  173% Region Audience s Reasoning
R x% 15 3 2009 115% | 013%  ov% - Home owners Region 1 - Brussel Broad and active audience Replacement of old gas heater by a more efficient one Overrepresented heating replacement  “OOH

i o o o . Py, o PP -35-70 - Henegouwen sales in mosaic types that are present in .l.ocul radio
these regions (Industrial life + ‘Adresseable tv
Newsletter 1877 908 48,4% 210 23,1% 11,2% 9,64%  12,08% mn(ropomuns) 'Dtgnul
pEO 2418 | 1178 | 48.7% 253 | 21.5% 10,5% 1| 1242% 14,56% Region 2 -Viaams-Brabant New technologies: Green living Heat pump boiler High presence of Solar panel owners *Adresseable tv/pauze screen)
Eampaign Mailing | 3488 | 1816 52,1% 360 19,8% 10,3% 17,91%  20,71% - Antwerpen (+ garden owner) and high purchase power “Lead partners
ative o E3 3% | 4 154% 85% | 024% 0Z% - Oost-Viaanderen Renovators: DIY (+ movers)  Advice on the best heating solution for your project try to use Batibouw momentum OLA
[ 71 » 50,7% 6 167% 85% 0,36% 3% -W General: TV of old gas heater by a more efficient one TV audience is the best working
Display 20 | 12 | s2% o | 16 7.4% 139%  115% "W:"“ during pre testing on social
media
EA- G ! 7718 3395 44, 565 16,6 % 7,3% 39,63% 32,51% 2 - 0 .,

pEA-Coodle n 0%, . 231 Region 3 - Waals-Brabant  New technologies: Green living Heat pump boiler High presence of Solar panel owners ‘adresseable tv
Referral 315 | 156 SO 19 122% G0%! 162%  109% - Namen (+ garden owner) and high purchase power * digital +OLA
| —— 76 | 78 o EREEER L N 020%  a%% Renovators: DIY (+ movers)  Advice on the best heating solution for your project  Good momentum “Lead partners+ newsletters
Bodsl 4% 178 A1.8% 2t 1L.8% 49% 219%  121% General: purchase power + TV Replacement of old gas heater by a more efficient one TV consumption was our best
Bodal - Growth pt) 237%  109% consumption rforming audience in social
ovanko 1 018%  005%
Flog ) 001%  000%
Msabilla o 0,01% 0.00%
fualifio [ 014%  000%
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‘ Results

Een ketel en — b T
warmtepompboiler? De CNGiIiec : "”
perfecte combo! ¥ _ e réduction”
Bespaar onmiddellijk op je
energieverbruik

Découyreznos,

Wil je kiezen voor duurzame

5 >
energie, maar is je woning nog niet Des mmets‘ Chauﬂléresaham& -3
klaar voor een warmtepomp? de mnm‘ J e"icamm eﬂergenm t-‘

Vervang dan je oude installatie door
een energiezuinige
gascondensatieketel in
:::::I(neﬂ:::; e o kan e tot Rénover avec ENGIE  Ensavoirplus  Rénover avecENGIE  Ensavoirplus  Rén

30% besparen op je gasverbruik

en je sanitair water tot 66%

efficiénter verwarmen dan met

een klassieke boiler. o
Vraag je offerte voor 15/04/2023 en +4 1 /o
profiteer nu van 400€* korting. Op

je warmtepompboller geniet je

1 van een aantr A
premie van minstens 500€. CO | lve rS I O I I
oo b (9 s g s o 0 fo)
Jaar en 21% voor Jongere woningen). Raadpleeg de + o t =

voorwaarden van de promotie hisr

webflow G
. s ENGIE (BE)®
o CO n Ve rS I O n ;Vlst.JS dat 7§\ -.:an e ‘O‘KDIQPQI\GQICIVC!D(UIR
_ .,..ep = +15% o i o ek e
visitors on
Combinest.
camp pages iketelmet.oen

+4% lead
inflow

engie.be
Combineer een Learn more
warmtepompboiler met

& Like LJ Comment p> Share
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‘Why should this case win an AMMA ?

Impact: The results clearly demonstrate exceptional performance, as evidenced by all indicators being in the green.

This includes conversion rates, lead generation, media performance, site traffic volume, and the high completion rate form on the website vs last period.
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