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Image: Dalle 3, Prompt: bored teen girls on a sofa3

CM FACED A 

DISCONNECTION 
WITH GEN Z 

RESULTING IN A LESS 
STRONG BRAND FUNNEL 
COMPARED TO OTHER 

GENERATIONS  
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YOUNG PEOPLE ARE 

SUSCEPTIBLE TO 
ONLINE 

MISLEADING 
HEALTH TIPS      

AND NOT ALWAYS ABLE TO 
RECOGNIZE 

MISINFORMATION 



Image: Dalle 3, Prompt: young guy mobile augmented reality5

GEN Z INHABITS SPACES 
OLDER GENERATIONS 

BARELY UNDERSTAND AND 

RESPONDS TO 
CONTENT THAT IS 
INTERACTIVE AND 

RELATABLE
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DOUTER DE LA SANTÉ DE QUELQUE 
CHOSE, C'EST SAIN. 

TWIJFELEN OF IETS GEZOND IS, 

IS GEZOND. 
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RE-ENGAGING WITH GEN Z 

BY PROVIDING    
RELIABLE HEALTH 
INFORMATION  
AND ENCOURAGING 

CRITICAL 
THINKING       

ABOUT ONLINE HEALTH 
CLAIMS
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EVEN MORE MEAT ON THE 
BONE: 

A CONTENT COMPONENT IN THE FORM OF 3 

VIDEO PODCASTS  
WAS ADDED 

A COLLABORATION WITH THE POPULAR FICTION 

SERIES wtFOCK WAS SET IN 
PLACE



Source: mResponse & Brand Asset Valuator

RESULTED IN A SEISMIC SHIFT IN BRAND STRENGTH ON 
TARGET AUDIENCE

61% 
CONVERSATIONAL 

APPEAL
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4% 76% 
DIFFERENT

28%64% 
RELEVANT
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AN AMMA AWARD,

✓ NOT GIMMICKS, BUT STRATEGIC TOOLS 

✓ DARING MEDIA TACTICS 

✓ INTELLIGENT CREATIVE MEDIA USE 

✓ SYNERGY WITH THE MESSAGE 

✓ PROVEN IMPACT AND SUCCESS
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De Ideale Wereld


