Step into the world of your w:ldest
dreams.
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LEGO® DREAMZzz™ helps children dream big again and believe
that CREATIVITY is a SUPERPOWER!
T R —_—




THE CAMPAIGN STRATI
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MAY 15th! (10 SKU’s!)
OUR INTRODUCTION IMMERSE
Drive awareness for the world of LEGO® DREAMZzz, Drive engagement in the LEGO® DREAMZzz world,
FOCUS primarily through the TV series. with LEGO sets as the primary tool.
Consumer CTA: Consumer CTA:
Discover the world of your Create the world of the
wildest dreams! wildest dreams!
Shopper CTA: Shopper CTA:
Discover the world of their Inspire the creativity of
wildest dreams! your children!
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THE CAMPAIGN
EXECUTION2023

Phase 1: INTRODUCTION Phase 2: IMMERSE
Drive Awareness Drive Awareness, engagement and conversion

PRE-LAUNCH LAUNCH IMMERSE PRODUCTLAUNCH
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