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REAL RESPONSIBILITY

50% revenue
reinvested back
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REAL RESPONSIBILITY

Making big R
brands better - TSy
Making better
brands big !




REAL ACTION PLAN

Making
real impact
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100%

waste sorting

and recycling



Fae

S

<2

S )

.4 oo

R ) Yy
n.P \
. 7 :

=%

BIODIVERSITY &
FOREST PRESERVATION
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Découvrez comment
agir sur natagora.be

Awec be soutien de Nostalgie. TAvecks,
JCDecausy, Chear Crannel ot Guldooh.
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Shavonne Wong
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WHY DO WE DESERVE
THE AMMA?

2 REASONS



Real responsibility
making a real difference

Offering advertisers impactful Maximizing our media impact for
communication while helping sustainable communication while
them reducing their impact reducing our own impact
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