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SABATO

The high-end lifestyle weekend magazine of De Tijd | L'Echo

A lifestyle brand with
a 360° ecosystem

#1 MAGAZINE in Belgiumin terms
of advertisement revenue’

T AW N

Has become a
REFERENCE IN
THE LIFESTYLE
market in barely
17 years

Source of INSPIRATION

for purchases and leisure

choices More than a magazine:
a lifestyle brand with a
360° ECOSYSTEM

1 gross revenue - exclusive of media sector, inpapers and barter in Belgium since 2020, source = MDB Nielsen



OUR AUDIENCE

Affluent influencers, decision makers and
professionals with a passion for design,
elegance and quality

PROFILE OF OUR READERS

37%
-

44%
belongs to

class 1-29

734

Most selective
upscale Belgian
magazine on upper
managementy

55%
are[iy
45%

Sabato readers
are highly educated:

61%

BRI bachelor
degree or higher

*% profile & selectivity based on RLP total brand, CIM BPS 2023



SABATO IS

EUROPEAN
MAGAZINE
OF THE

YEAR 2024
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OUR LIFESTYLE ECOSYSTEM

The magazine & special editions

EVERY SATURDAY we share our
aspirational stories with our highly
coveted community through our
paper magazine.

We had BEJEMER e idlelsl] oSt year:

3 FASHION Specials
1 CELEBRATION Special

IT'S ALL ABOUT PARIS
DU CLAP DE FIN DE
LA PARISIENNE

A\UX NOUVEAUX TERRAINS DE JEU
DES GROUPES DE LUXE

LE MAGAZINE DU WEEKENDDéEECHO : 5 e |



OUR LIFESTYLE ECOSYSTEM

The magazine & special editions

EVERY SATURDAY we share our
aspirational stories with our highly
coveted community through our
paper magazine.

We had BEJEMERCI I (ast year:

3 FASHION Specials

1 CELEBRATION Special

5 OBLONG EDITIONS toenhance
the reading experience
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OUR LIFESTYLE ECOSYSTEM

sabato.be
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Dia 7

HBO [@Laura Beck] blokje 'sneak peak on Thursday... ' mag weg, want dat doen ze niet meer
Hannelore Barbé; 2024-04-04T13:08:24.075



OUR LIFESTYLE ECOSYSTEM

Sabato connect

WOM 3O @ Jouma. @ conrmoaee  Q

Clients have the opportunity to share their
throughthe NATIVE ADVERTISING
T — SOLUTIONS of Sabato Connect.

. Tartare de veau,
créme de chou-fleur et caviar



‘ln5tﬂg'lﬂhl r;;;b;i:or“.ag;a/lr'e Q Following Message

1,731 L 43.6K wer 3271

@ Home
Q  search
@ Explore

Sabato Magazine
ronean Macazis

)P zaterdag bij D¢
linkin.bio/sabatomagazine
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Daily posts & exchanges
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Dia 9

HBO [@Aisha El Salawi] als ik in presentatiemodus kijk, dan zie ik links nog 2 andere kadertjes met cijfers. Ik zou deze moeten kunnen

aanpassen, maar ik kan er niet aan... Waar staan die vakjes?
Hannelore Barbé; 2025-04-11T10:19:27.733



OUR LIFESTYLE ECOSYSTEM

Newsletter

vridag 15 december 2023

T

SABATO.

BINNENKIJKER
Ibiza | Kijk binnen in de villa van deze Antwerpse
ondernemer

Een Antwerpse fintechondernemer kon een originele Blakstad-villa kopen
op Ibiza. Wij mochten exclusief binnenkijken in zijn mediterraan paradijs.

Op bezoek bij de wijnveiling: ‘Gemiddeld 165 euro
voor een fles’

Een winfles met Petrus, Mouton Rothschild of Romanée-Conti op het etiket
is geld waard. Het veilinghuis Sylvie's in Antwerpen speelt een sleutelrolin
de wereld van de topwijnen.

BINNENKIJKER
Video | Kijk binnen in de Latemse villa van
interieurarchitect Frederic Hooft




SABATO

A strategy that works

Complete IEHVCKEHSAIGIN

that offersa 360° EXPERIENCE
to our advertisers and
community.

Gross revenue - exclusive of media sector, inpapers and barter in Belgium since 2020, source = MDB Nielsen




of all campaign investments|el

advertisers in newspaper magazines
are done in Sabato

which makesit THE OUTSPOKEN
MARKET LEADER AMONGST
THE NEWSPAPER MAGAZINES.

dia sector, inpapers and barter in Belgium since 2020, source = MDB Nielsen




SABATO

A strategy that works

We have OUTGROWN THE
NEWSPAPER MAGAZINE
SEGMENT




SABATO

A strategy that works

Sabato is
#1 OF ALL

MAGAZINES
in Belgium
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CINQ ADRESSES POUR SE RESSOURCER & ENVIE DE SIESTES ET DE DOUX REVES
PETER IVENS, ARCHITEGLE MODESTE
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