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# 1  M A G A Z I N E  in Belgium in terms 
of advertisement revenue1

More than a magazine:
a lifestyle brand with a
3 6 0 ° E C O S Y S T E M  

Source of I N S P I R A T I O N
for purchases and leisure 
choices

Has become a 
R E F E R E N C E  I N  
T H E  L I F E S T Y L E  
market in barely
17 years

A lifestyle brand with
a 360° ecosystem

SABATO
The high-end lifestyle weekend magazine of De Tijd | L'Echo

1 gross revenue – exclusive of media sector, inpapers and barter in Belgium since 2020, source = MDB Nielsen



P R O F I L E  O F  O U R  R E A D E R S

44%
belongs to social 
class 1-2*

37% 
is < 45 years

734
Most selective 
upscale Belgian
magazine on upper 
management*

Sabato readers
are highly educated:

61% 
has a bachelor 
degree or higher

55%
are men

45%
women

OUR AUDIENCE
Affluent influencers, decision makers and 
professionals with a passion for design, 
elegance and quality

*% profile & selectivity based on RLP total brand, CIM BPS 2023
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SABATO IS



OUR LIFESTYLE ECOSYSTEM

E V E R Y  S A T U R D A Y we share our 
aspirational stories with our highly 
coveted community through our 
paper magazine.

The magazine & special editions

We had 9 special editions last year:

3  F A S H I O N  Specials
1  C E L E B R A T I O N  Special



OUR LIFESTYLE ECOSYSTEM

E V E R Y  S A T U R D A Y we share our 
aspirational stories with our highly 
coveted community through our 
paper magazine.

The magazine & special editions

5  O B L O N G  E D I T I O N S  to enhance 
the reading experience

We had 9 special editions last year:

3  F A S H I O N  Specials
1  C E L E B R A T I O N  Special
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Substantial and visually 
strong articles
City guide & 
restaurant guide

HB0



Dia 7

HB0 [@Laura Beck] blokje 'sneak peak on Thursday… ' mag weg, want dat doen ze niet meer
Hannelore Barbé; 2024-04-04T13:08:24.075



OUR LIFESTYLE ECOSYSTEM
Sabato connect

Clients have the opportunity to share their 
vision, ideas and lifestyle experience
through the N A T I V E  A D V E R T I S I N G  
S O L U T I O N S  of Sabato Connect.
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We have developed 
a community of 43.600 
FOL LOW ERS over 8 years

Women between
25 & 34 YEA RS OLD
Daily posts & exchanges
with our community through 
ENGAGING & VISUALL Y 
STRONG CONTENT

HB0



Dia 9

HB0 [@Aisha El Salawi] als ik in presentatiemodus kijk, dan zie ik links nog 2 andere kadertjes met cijfers.  Ik zou deze moeten kunnen 
aanpassen, maar ik kan er niet aan… Waar staan die vakjes?
Hannelore Barbé; 2025-04-11T10:19:27.733



=

OUR LIFESTYLE ECOSYSTEM
Newsletter



Complete lifestyle ecosystem 
that offers a 360° EXPERIENCE 
to our advertisers and 
community.

SABATO
A strategy that works

Gross revenue – exclusive of media sector, inpapers and barter in Belgium since 2020, source = MDB Nielsen



of all campaign investments of 
advertisers in newspaper magazines 
are done in Sabato

which makes it THE OUTSPOKEN 
MARKET LEADER AMONGST 
THE NEWSPAPER MAGAZINES .

SABATO
A strategy that works

Gross revenue – exclusive of media sector, inpapers and barter in Belgium since 2020, source = MDB Nielsen

36%



SABATO
A strategy that works

Gross revenue – exclusive of media sector, inpapers and barter in Belgium since 2020, source = MDB Nielsen

We have OUTGROWN THE 
NEWSPAPER MAGAZINE 
SEGMENT



SABATO
A strategy that works

Goss revenue – exclusive of media sector, inpapers and barter in Belgium since 2020, source = MDB Nielsen

Sabato is 
#1 OF ALL 

MAGAZINES
in Belgium
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