


THE (W% COMPANY

THE BRIEF

REINVENT & MODERNIZE ONE OF THE
MOST SUCCESFUL CAMPAIGNS OF COCA-
COLA's HISTORY

PREVIOUSLY LAUNCHED IN 2011




THE INSIGET

Younger audiences
have reinvented the
meaning of ‘share’.
Every share is more
than a gift, it is an
attempt to make an
authentic connection
with another.
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THE (W% COMPANY

OUR

SOLUTION
REINVENT THE STANDARD MARKETING

APPROACH
FROM REGULAR ADVERTISING
TO
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RANDOM SHARES
Antwerpen, Gent'& Liege

CGI VIDEOS
Antwerpen & Brussels

SHARED SIPS
BILLBOARDS
Antwerpen & Brussels

THE EMERGENCY
BOXES
Antwerpen & Brussels

NNOVATIVE &
REATIVE
PILLARS

RANDOM SHARES THE MAZI
Brussels Antwer pen




THE @W COMPANY
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THE (W% COMPANY

WHY DOES

DESERVE AN AMMA AWARD
FOR
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We didn't just book media
placements.
We aroundbreaking,
that-were



THE @W COMPANY

@ We achieved high authentic

enaaaement and

demonstrating the profour’wd
value of our creative media
strategy & use
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THE COMPANY

Our media was the messaae of
sharina. designed
, hot just talk about it.

Proving that media can be a
force for







	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11

