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Society Dynamics: reconnecting brands and consumers

Dan Ariely Emile Durkheim
Trust between Brand and Social facts are imposed to
Consumer is broken individuals
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Trust is the willingness of being vulnerable

Marketing
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We need to change our approach to understanding
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By finding what people care about

Naa . © M2

Hoe crackgebruikers, prostituees en
daklozen dit drukke metrostation in
Brussel domineren: “Alsof niemand

nog ingrijpt”
| =4

er

Une fusillade dans un commerce de
Gilly: un homme, probablement du
milieu des stupéfiants, blessé au
thorax a deux reprises

Les faits se sont produits sur la chaussée de Fleurus, vers 1h30 du
matin, samedi dernier. D'aprés le parquet, il semblerait que la
fusillade soit liée a un réglement de comptes en matiére de
stupéfiants.

Jean van Kasteel | Journaliste et chef d'édition - Péle Charleroi DH/L'Avenir

1€ le 13-05-2025 3 15h20

[ Enregistrer

Jogger in Kapellen overvallen met
alarmpistool omdat hij Rolex droeg:

17-jarige opgepakt

& La situation des agriculteurs

toujours plus fragile: les éleveurs
bovins ne gagnent pas de quoi se
rémunérer

Les revenus de leur production couvrent a peine les codts de

production.

Vincent Schmidt
@] x]

[ envegsrer

sur le N 89 a hauteur de Beaul
(Bouillon) dés ce mercredi soit
22 heures

= Bunsbeek, Hoeleden en Neerlinter
Colére verte : blocage de la frc pehoren tot Vlaamse
‘Bermudadriehoek’ van het gsm-
signaal: “Een beetje 4G is al een klein

: ”»
Les agriculteurs de la FJA ménent une nouvelle action m]Iakel

contre le projet d'accord du Mercosur.
N.L.

Publié le 04-12-2024 3 14h00 - Mis 3 jour le 04122024 3 14h02
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Thanks to Agentic Al, Society Dynami

EVOLUTION OF REAL @
ESTATE PRICES -

shape resident behaviour

STATISTICAL ¥
INFORMATION

SOCIAL DYNAMICS OF fé\ Explains Behavioural Legacies
A_8

THE REGION

Represents Development

Reveals public concerns

REGIONAL NEWS

Proxies of Economic
Priorities

n become a
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Technical framework in 5 steps

—

2. Scrape URLs with
Airtop nodes

: N T Neea DR )
l4ai Noco DB
JRLs with 3. Save raw scraped
equest data in Nodo DJ P3-Scraped
Data

5. Clean raw scraped
data

3. Save raw scraped

data in Nodo D P3-Scraped
Data

N Any Scraping

Failed?

Noco DB

4. Get Failed URLs

9. Split data into batches
to meet token limit

Al Agent

municipality lists

10. Extract

11. Map each
municipality with its
own scraped data

‘ Al Agent

12. Analyse each
municipality and generate
keyword reports

|/

15. Integrate new report
with the old one(70%

Noco DB Crayj
STATIC ) S :
. Scrape
SCRAPING 1. Get URLs Hitp R
————————————————————————————— Start ——
Noco DB A
DYNAMIC
SCRAPING 1. Get URLs
ERROR PROCESSING 6. Save cleaned data in
& DATA CLEANSING Nocodb table
Noco DB
ANALYSING 7. Loop 11 Province 8. Get cleansed data
of each province
T Naa DR )
Noco DB
REPORT 13. Merge 11 province
INTEGRATION reports into 1 14. Get old report

old, 30% new)

table

16. Save integrated
report in Noco DB

P3-Municipality
Specific Report
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The Belgian sentimental map per municipality
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And a sociologist Al agent trained on these structural
social facts

Bonjour! Welcome to the Society Dynamics Agent

Regional | Tourism is important across Flanders

I'm your sociological analyst specializing in Belgian municipalities. My mission is to help you identify structural social facts (faits sociaux structurels) — those
persistent, identity-defining patterns that shape communities over time — and distinguish them from temporary conjunctural signals.

*  West Flanders: Coastal tourism

@& What | Can Do For You

* East Flanders: City heritage

| analyze municipal data across Belgium to help brands:

[ Identify STRUCTURAL foundations for long-term strategy (70%+ confidence)
1. Flag EMERGING trends worth monitoring (50-69% confidence)
Spot CONJUNCTURAL signals for tactical response only (<50% confidence)
> Reject unreliable data that could mislead strategy

* Limbourg: outdoor activities

sl Current Data Available

I have access to:

= Temporal baseline data (municipalities across all provinces)

* Updated period data (municipalities across all provinces) . I = b B I - | ] f d
« Temporal validation capabilities to test persistence P rOVI n Ce I m u rg e l I l e rg es as e g I u m s oo
+ Multi-commune validation to identify provincial patterns

«" How to Work With Me

Option 1: Give me a specific brief
— "I need structural social facts for [Municipality/Province] to inform [Brana/Category] strategy”

*  Support agricultural production

Option 2: Explore together
— "What are the most confident structural facts in [Region]?"

Option 3: Validate a hypothesis
— "Is [Keyword X] structural or conjunctural in [Municipality ¥]2"

e Sponsor fruit festivals

Y My Methodology

* Ease farm shops to reach population

| apply rigorous 4-stage validation

1. & Temporal Persistence (baseline + updated period consistency)

2. @ Multi-Commune Validation (provincial patterns) ° | nVeSt i n biod ive rSity protection

3 Contextual Logic (demographic/geographic/historical fit)

e Municipality Risk of child poverty in Haacht

I'm ready when you are! How can | help you unlock authentic community insights today?

*  Support local initiative

Send a message -

. Cause has a national echo

©

+ ¥ ( ® Society Dynamics Agent | "
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Why do we deserve the AMMA?

Scientific process Augmented
Intelligence

12

Dev§loped

sllallalle||w

Locally

SEPTIEME EDITION

- PARIS
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% 408, BOULEVARD SAINT-GERMAIN, VI®

ts de traduction et de reproduction réservés.
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‘Thank you
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