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Society Dynamics: reconnecting brands and consumers

Dan Ariely
Trust between Brand and 

Consumer is broken

Emile Durkheim
Social facts are imposed to 

individuals
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Trust is the willingness of being vulnerable

Marketing

Values
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We need to change our approach to understanding 
consumers

HISTORY
POLITICS
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By finding what people care about 

Urban Rural



Thanks to Agentic AI, Society Dynamics can become a 
reality
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EVOLUTION OF REAL 
ESTATE PRICES 

STATISTICAL 
INFORMATION

SOCIAL DYNAMICS OF 
THE REGION

REGIONAL NEWS

OPEN MAP DATA

shape resident behaviour

Represents Development

Explains Behavioural Legacies

Reveals public concerns

Proxies of Economic 
Priorities
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Technical framework in 5 steps
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The Belgian sentimental map per municipality  
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And a sociologist AI agent trained on these structural 
social facts 

Tourism is important across Flanders
• West Flanders: Coastal tourism 

• East Flanders: City heritage

• Limbourg: outdoor activities

Social 
Fact

Regional 

Social 
Fact

Province Limburg emerges as Belgium's food 
granary

• Support agricultural production

• Sponsor fruit festivals

• Ease farm shops to reach population

• Invest in biodiversity protection

Social 
Fact

Municipality Risk of child poverty in Haacht
• Support local initiative 

• Cause has a national echo
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Why do we deserve the AMMA? 

Developed 
Locally 

1 2

Scientific process

3

Augmented 
Intelligence



Thank you

Questions?
florian.linclau@wppmedia.com
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