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UPSA Digest Forte 
saves you when you 
need it the most

Astrid Mérenne
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An adult spends on average 3 years 
of his life feeling “hungover”
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1/6 Belgians claim they suffer from 
stomach ache every day 
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A highly competitive category
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Step 1: when do we communicate?  
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Neutral or positive 
emotional state

Media targeting easier 

High emotional 
engagement

More challenging to target 
precisel

+

-
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Moment-based strategy
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Step 2: audience habits 
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A fully integrated media ecosystem activated 
during recovery windows:

Thursday FridayWednesdayTuesdayMonday SundaySaturday

Don’t advertise Advertise
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BVOD (in couch)
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Showing up in 
personal routines
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Did we save the morning?
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View Rates > 50% 
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6.6M Belgians reached
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Strong sell-out
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+1.7pp 
Market Share
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Why is this case 
deserving an award?

FROM 
AUDIENCE TO 

MOMENT 
BASED

Synchronizing our 
media with a specific 

recovery window

EXECUTION 
WITH 

PRECISION

Anchoring our 
strategy in real-world 

habits

BRANDING 
DRIVING 

SUSTAINABLE 
BUSINESS 
RESULTS

  +1.7pp Market Share 
& strong sell-out
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UPSA Digest Forte wins 
because we are there at 
the moment you need us 
the most

Astrid Mérenne
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